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In the graveyard of
inventions that never quite
worked, there isa small strange section devoted
to language. For every buzzword that flies, according to
Marian Salzman, a million sink like a stone. She should know.
Salzman, an advertising-executiveturned-PR who popularised the term
metrosexual, laughs at the words she thought would take off and which sound
. Inthe 19905, inincreasing
numbers, she had SheEO.
the fise of Chinese and asifits
Tea Party movement inthe US gains raction, she hopes th It will come up with something
groovy to mobilise young activsts in response, something like Java Patrol. Salzman looks sheepish.
There is nothing 50 tragic as a buzzword that no-one’s picked up.
Salzman i president of the public relations irm Euro RSCG. I her Manhattan offce, she juggles PR
toget ownpr the Democrats. She
-handled the press for Wyclef Jean'’s recent abortive bid to be president of Haiti, “a baptism of fire”, she
says, as it was her fist politcal campaign. “Other people start by doing a ltle Congress person. Wyclef, a
client, rang and said he was geing to run for president. My reaction was, ou are kidding me? Dude,
You're doing what?" Then when it became real,it was total immersion. My lfe s never normal.”
When not running PR campaigns for misicians tumedpolitcians, Salzman is best known for her
trendspotting. The worman once chrstened thé-Mystic Meg of the business world' by the Biitish
tabloids doesn' read palms, tea leaves o tarot cajds. Nor has she relied on the supematural to
p business and cultural trend he predicted the real
etate meltdown long before zooa and. gauging the general mood ofthe forced retum
aus climate, wp
conceptslike *local isthe newglubgl’. maninformationseeker”sheexplans.
By this she means simplifying eams of information-to  point of view.
Her talent is spotting trends before they go mainstream. And
‘whenstie speaks, others increasingly listen. Salzman
- is an attractive 5 1-year-old blonde who
x . has become a » -
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x AUTHOR AND GLOBAL TREND-SPOTTER MARIAR SALZMAN HAS THE KNACH
/ OF PREDICTING HOW WE WILL LIVE AND WORK IN THE FUTURE
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